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Why is brand so important?

This is the Outrider brand guidelines and standards book. It is used to 
ensure Outrider projects image, message, and set of values.
It is the cornerstone of all communication e�orts and must be followed 
carefully to ensure uniform and persistent quality. Every participating 
person (employee, contractor, consultant, etc.), department (IT, product
development, sales, etc.), and organization (company, agencies, firms, 
etc.) is responsible for presenting the brand according to these standards.
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Messaging
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1.1  Boilerplate and Cutline
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Messaging Overview

Introduction

Messaging consistency, clarity and repetition are key factors enabling the 
adoption and expression of the Outrider brand.



Outrider’s brand archetype is the Pioneer. The Pioneer is known for being the 
first to break ground. Innovative and driven, this archetype blazes new paths. 
This definition inspired the name “Outrider” and it’s meaning, “one that goes 
ahead to clear a passage.”

Copy tone and voice should reflect our brand personality:

•  Innovative
•  Ahead of the curve
•  Inspired by new
•  Passionate
•  Sustainable
•  Ambitious yet humble
•  Smart but not egotistical
•  Not overly promotional

1.0  Brand Archetype and Characteristics
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Boilerplate

About Outrider™
Outrider, the pioneer in autonomous yard operations for logistics hubs, 
helps large enterprises improve safety and increase e�ciency. The only 
company exclusively focused on automating all aspects of yard 
operations, Outrider eliminates manual tasks that are hazardous and 
repetitive. Outrider’s mission is to drive the rapid adoption of sustainable 
freight transportation by deploying zero-emission systems. Outrider is a 
private company backed by NEA, 8VC, and other top-tier investors. For 
more information, visit www.outrider.ai

Cutline

The pioneer in autonomous yard operations for logistics hubs.

1.1  Boilerplate and Cutline



5

These standards are created to ensure consistency of our brand tone and voice: 

•  Outrider may be used in the possessive. For example, “Outrider’s mission is to…”
•  The word “Outriders” should not be used.
•  When referring to our product, use “the Outrider System” on first reference. 

On second reference, use “the System.” 
•  Use active voice. Passive voice may be used sparingly.
•  It’s encouraged to be repetitive yet creative with the messaging. 
•  Marketing copy should not be overly promotional in tone.

If guidelines are not provided for certain cases, please use the Associated Press 
Style Guide and the Chicago Manual of Style as the defaults.

1.2  Writing Style Guidelines

The company’s trademark name is:

Outrider™

This name should be used in all marketing, commercial, and support 
materials that are not legal or financial in nature. The ™ should only be 
used in the boilerplate (see “Boilerplate”) 

The company’s legal name is: 

Outrider Technologies, Inc.

The legal name should be used in financial and legal documents, 
including copyright statements. The copyright statement reads:

© 20xx Outrider Technologies, Inc. All Rights Reserved. 

1.3  Company Name Reference



6

Identity Introduction

The logo is the founding element of the graphic identity and is the 
signature of the Outrider brand. There are application rules to follow.

1.0  Logotype

1.1  Clearance

1.2  Minimum Size

1.3  Logo Color

1.4  Prohibitions

Identity Overview



1. Primary Mark 2. Secondary Mark

These marks are intended for use in the communications and publications 
that represent Outrider as a whole.
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1.0  Logotype



Clearance is based on the rectangle created around
the mark when in use.
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1.1  Clearance

2. Secondary Mark1. Primary Mark



The minimum size guidelines for the primary and secondary logo are 
designed to ensure the legiblity and integrity of the mark. 
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1.2  Minimum Size

2. Secondary Mark - do not reproduce at less than .75 inches wide1. Primary Mark - do not reproduce at less than 2 inches wide



The gunmetal logo should be used on white. The white or yellow 
“Knocked-Out” logo should be used on solid Guntmetal or any instance in 
which there is a solid color background; with the exception of a yellow 
background where the logo should appear in gunmetal. These standards 
also apply to the secondary mark.
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1.3  Logo Color
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1.4  Prohibitions

Do not use the primary and 
secondary logos together

Do not stretch the logo in 
any way

Do not use colors outside of the 
Outrider color palette

Do not apply any form of
shadow or glow to the logo

Do not rotate the logo

Do not outline the logo in 
any way.
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Typography Introduction

Typography used for Outrider helps to promote the values of the 
company. This section is designed to help create an understanding 
around the font selection used throught the brand.

2.0  Typeface

2.1  Weights

2.2  Alternate/Fallback Fonts

Type Overview
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2.0  Typeface

Proxima Nova Thin
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*

Proxima Nova Light
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*

Proxima Nova Regular
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*

Proxima Nova Semibold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*

Proxima Nova Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*

Proxima Nova Extrabold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*

Proxima Nova Black
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*

Proxima Nova Black
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*

Proxima Nova

This typeface is the primary Outrider font and should be used for all core 
foundational branding, print, and screen applications. Please contact 
Marketing at brand@outrider.ai for a license.
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2.1  Weights

Proxima Nova Thin
Proxima Nova Light
Proxima Nova Regular
Proxima Nova Semibold
Proxima Nova Bold
Proxima Nova Extrabold
Proxima Nova Black

When pairing headlines, subheadlines, and paragraph copy, ensure there 
is a visual contrast by varying the font size, case, weight, and/or color.
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2.2  Alternate/Fallback Font

Montserrat

This typeface is a fallback font and should only be used when Proxima 
Nova is not a viable option. It is part of the Google Font library and is 
available for download free of charge.

https://fonts.google.com/specimen/Montserrat?selection.family=Montser
rat

Montserrat Thin
Montserrat Light
Montserrat Regular
Montserrat Semibold
Montserrat Bold
Montserrat Extrabold
Montserrat Black
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2.2  Alternate/Fallback Font

Arial Regular
Arial Bold

Arial

This typeface is a fallback font and should only be used when Proxima 
Nova or Montserrat is not a viable option. It is universal system font and 
should be already be available on your computer.
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Colors Introduction

This section is designed to help create an understanding around the 
usage and choices surrounding color for the Outrider brand.

3.0  Palette

Color Overview
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3.0  Palette

1 - Primary 2 - Secondary 3 - Tertiary

PANTONE 4280 C

RAL: 5008 GREY BLUE

HEX: 252A36

CMYK: 82/67/55/55

RGB: 35/49/58

PANTONE 108 C

RAL: 1018 ZINC YELLOW

HEX: FEDB00

CMYK:  2/10/100/0

RGB: 254/219/0

PANTONE COOL GRAY 1 C

HEX: D9D9D6

CMYK:  10/7/5/0

RGB: 217/217/214



hello@outrider.ai
720 549 0799

16163 W. 45th Drive, Unit H
Golden, CO 80403 outrider.ai


